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Brief course discription.

Dealing with fast-moving developments in the electronic medium via a printed medium illustrated one of the major differences and challenges for public relations practitioners. In addition, several specialist texts have been written to address the area, and this  can only give a overview of areas to consider. The characteristics of the internet and how messages are transferred in cyberspace are discussed. Elements of attracting audiences on the web are examined. The issue of activism and rogue websites is rised. The main tools of electronic public relations are listed: websites, interactive discussion groups of several kinds, virtual press offices and email. Lastly, monitoring an organization’s presence on the web is recommended. It is now important that every PR practitioner in every field of activity should be competent with new technology.
The goal of course: 

 PR technology belongs to relationship technology. Relationship technology regulates, channels and deals with all kinds of relationships and provides the norms that guide the relations between technology and technology, equipment and people, and people and people. It incorporates the norms of international relations, interpersonal relations, diplomatic relations, family relations, conjugal relations etc. All these technologies are directly related to morality, social ethos, cultural background, habits and knowledge levels, and are therefore regionally specific. This is goal of discipline. 
About the author (a brief summary of 100-200 words). If there are several authors, then a brief summary for each co-author:
Zhurtbay Nazym – Professor, Al-Farabi KazNU

nazym-zhurtbay@mail.ru

Degrees

BA Japanese (Faculty of Oriental Studies), Al-Farabi KazNU; MS Journalism, Al-Farabi KazNU, PhD Journalism, Al-Farabi KazNU
Bio

Nazym Zhurtbay is a professor in journalism and media studies in the Al-Farabi KazNU. She specializes in PR, media, particularly issues of special interest to Media on ecology. 
STRUCTURE OF COURSE (at least 4-6 modules)
	Week
	Name of topic
	Period of time 

	1 module.
	PR Technology
	

	1

week 


	1 lecture.  Meaning, Concepts of PR Technologies
	minute

	
	The essay with mutual verification of the task by the course participants,

interactive task, etc.)
	

	
	2 lecture.  Public Relations Technology Process
	minute

	
	The type and number of verification tasks (for example, a test - 10 questions,

The essay with mutual verification of the task by the course participants,

interactive task, etc.)
	

	
	3 lecture.  Behavioral Public Relations Technologies Model
	minute

	
	The type and number of verification tasks (for example, a test - 10 questions,

The essay with mutual verification of the task by the course participants,

interactive task, etc.)
	

	2 module.
	Theoretical basis for Public Relations Technologies
	

	2
week 


	1 lecture.  Theoretical basis for Public Relations Technologies
	minute

	
	The type and number of verification tasks (for example, a test - 10 questions,

The essay with mutual verification of the task by the course participants,

interactive task, etc.)
	

	
	2 lecture.  Theories of Relationships
	minute

	
	The type and number of verification tasks (for example, a test - 10 questions,

sdddddThe essay with mutual verification of the task by the course participants,

interactive task, etc.)
	

	
	3 lecture. Systems Theory
	minute

	
	The type and number of verification tasks (for example, a test - 10 questions,

The essay with mutual verification of the task by the course participants,

interactive task, etc.)
	

	3 module.
	Communication Technologies on PR
	

	3
week 


	1 lecture. Content Management Systems (CMS)
	minute

	
	Type and number of verification tasks
	

	
	2 lecture. Website Analytics Software
	minute

	
	Type and number of verification tasks
	

	
	3 lecture. Social Media Release (SMR)
	minute

	
	Type and number of verification tasks
	

	4 module.
	Monitoring
	

	4
week 


	1 lecture.  Social Media and Monitor
	minute

	
	Type and number of verification tasks
	

	
	2 lecture.  Advanced Tools for Monitoring
	minute

	
	Type and number of verification tasks
	

	
	3 lecture. Blog Monitoring and Measurement
	minute

	
	Type and number of verification tasks
	

	5 module.
	PR Technology Tester
	

	5
week 


	1 lecture.  Social Media Monitoring and Measurement Tools
	minute

	
	Type and number of verification tasks
	

	
	2 lecture.  Website Analytics and Measurement
	minute

	
	Type and number of verification tasks
	

	
	3 lecture.  Social Media Influence Tools
	minute

	
	Type and number of verification tasks
	

	6 module.
	PR Case Study
	

	6
week 


	1 lecture. I
	minute

	
	Type and number of verification tasks
	

	
	2 lecture. II
	minute

	
	Type and number of verification tasks
	

	
	3 lecture. III
	minute

	
	Type and number of verification tasks
	


